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Setting the Scene

e Defining the Trade Area
e Gathering Data
Psychographics
Spending Patterns
Demand
Retail Match List
Shopper Preference Survey
 Vacancies and Opportunities



Psychographic Profile

B American
Dreamers M Blue Blood

,’ Upper Crust
Estates

I Bohemian Mix
Movers and
Shakers

M Money and
Brains
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Shopper Preference Survey

 Well over 700 respondents
* Retallers pulled from Retail Match List

 Compelling data, especially when used in
tandem with the Buxton Study.



- Shopper Preference Survey

Goods and Services You Regularly Buy?

Outdoor/Sporting

Office

Pet

Health and Beauty
Technology I Bar 1

Home Improvement

Houshold Items

Apparel




| - Shopper Preference Survey

What Retailers Would You Like to See In Your Neighborhood?

Z Gallerie
Sephora
Coldwater Creek

Bloomingdales

Banana Republic
DSW Shoe Warehouse

REI

Pottery Barn

Ikea

Fry's Electronics

Nordstrom




Telling the Story

« Working with property owners and stakeholders
like Westfield and other shopping centers

o Ultilizing the data to recruit retailers

e Pursuing and wooing the tenants

* Re-tenanting to serve the community
 Compelling retailers to reinvest in their locations



	Almaden/Blossom Hill
	Setting the Scene
	Setting the Scene
	Shopper Preference Survey
	Shopper Preference Survey
	Shopper Preference Survey
	Telling the Story

